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At CulturIntel™ 
we know what 
people think 
and feel 
without having 
to ask them any 
questions

How do we do it?

We use web scrapers, web 
crawlers, text mining tools 
and text analytics in a 
unique way to process 
millions of public domain 
digital conversations. 

Our team of data 
storytellers and planners 
curate and analyze this 
data to reveal the story 
behind the numbers.



The Opportunity 
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USH Gen Z and Millennials will become 
key cohorts to drive the growth
of Pringles. 

We used CulturIntel™ to listen to their voices
and understand when they snack and why, 
to unveil a story we can tell 
to connect with them
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10.6M
Digital conversations
From Jan 1, 2022 to Dec 31, 2022

HOW DO WE KNOW 
WHO ARE HAVING THE 

CONVERSATIONS?

We select the 
conversations where 

people self-identify as:

18 to 34 year old
Hispanic

Overall
Snacking

Salty 
Snacking

10.6M 6.4M

1.3M 689K

Overall Gen Z
and Millennials

Overall Gen Z
and Millennials

USH Gen Z
and Millennials

USH Gen Z
and Millennials

N VALUES
How many conversations did we mine?



34%

28%

14%

9%

10%5%

N=10.6M

Conversations took 
place mostly on forums 
and sites that are 
related to food and 
snacking 

CHANNEL PROFILE
Where did the conversations

take place?

MESSAGE BOARDS 
An internet forum or 
message board is an 
online discussion site 

where people can hold 
conversations in the 

form of posted messages 

TOPICAL SITES
Topical sites are sites 

that relate to a specific 
topic 

COMMENTS
Comments are 

conversations happening 
on a comment box

 CONTENT SHARING
Images description/titles 

and videos closed 
captions

Topical Sites
Message Boards      
Social Networks
Blogs      
Content sharing        
Comments

Only 14% of the
conversations we mined,
came from social
media

6

Gamespot
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USH Gen Z and Millennials 
External context: Lifestyle and snacking behavior

Source: GWI

43.6%
of USH Gen Z and Millennials work full-time jobs 
over 30+ hours per week

47.3% of US Hispanic Gen Zers and Millennials work one main job
7% work 2+ jobs

28.2%
of USH Gen Z and 
Millennials are actively 
seeking out lifestyle 
changes that can 
improve their health

Almost 

6 in 10 
USH Gen Z and Millennials report 
making less than $75,000 per year

One-third
of USH Gen Z and Millenials 

strongly identify as 
“socialites” and “multi-taskers”

HALF
of US Hispanic Gen Zers 
and Millennials spend up 
to 5 hours per day on 
social media, especially to 
check in on friends and 
family

More than
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When processing the digital 
conversations, we do not 

predefine categories of analysis, 
such as specific motivations or 

occasions. Instead, we let our AI 
categorize the conversations on its 

own to unveil new patterns



MOTIVATIONS
What drives them

to snack?

9

OCCASIONS
When do they 
usually snack?

Planned Unplanned

Alone With others

Morning

Mid-day Afternoon

Evening

Satisfying My 
Hunger

Boosting My 
Energy

Relaxing

Rewarding Myself Giving in to an 
Impulse

Breaking the 
Routine

Socializing
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Motivations
What does each 
motivation mean for 
consumers?

Satisfying My 
Hunger

Eating a snack to alleviate the feeling of hunger

Rewarding 
Myself

Eating a snack as a reward after an activity that deserves recognition

Relaxing
Eating a snack to elevate a comforting activity, such as watching a show or unwinding

Socializing
Eating a snack while with a group of people where snacks are readily available

Boosting My 
Energy

Eating a snack that is packed with nutrients or caffeine to pump up the energy 

Giving in to an 
Impulse

Eating a snack by habit or with no prior plans to eat it 

Breaking the 
Routine

Eating a snack as a way to break up different aspects of the average day-to-day routine

"I am constantly hungry and constantly snacking."

"Most of the time I am not hungry, but I crave a handful of dark chocolate to pamper myself."

"Currently chillin' with a beer, chips and guac."

"Chips, salsa and friends. Oh yeah!"

"I always pack a snack to get me through the 4PM slump."

"My problem is mindless snacking. I see something and I want it."

"An afternoon treat breaks up the monotony of my day."
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Planned Unplanned

Alone With others

Morning

Around breakfast time, typically 
between 7AM and 10AM

Mid-day

The time span in after breakfast 
and goes into lunch that ranges 
from 10AM to 1PM

Afternoon

During and after lunch, from 1PM 
to  4PM

Evening

Before, during, and after dinner 
from 5PM onward

vs.

vs.

Being consciously aware 
and planning ahead for 

snacks throughout the day 

Going with the flow of the day 
and eating a snack with no 

prior routine or plan involved

Eating snacks by oneself 
for personal enjoyment

Eating snacks with one or 
more people out of habit or 

to share the experience

Occasions
What do the occasions 
mean for consumers?
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USH Gen Z and Millennial 
conversations, reveal that 
their salty snacking habits are 
mainly motivated by their 
own impulsive decisions 
(+1.3x)

They also mention that they 
are most motivated to engage 
in salty snacking when they 
are breaking a typical routine, 
or they are socializing with 
others, especially in the 
afternoon or in the evening. 

Eating salty snacks is an 
unplanned part of their day, 
and it mostly happen when 
they are alone.

Salty Snacks



Morning Mid-day Afternoon Evening

0%

48%
52%

Occasions

Motivations

Hunger Energy Relax Reward Impulse SocialBreak

0%

-3.0X

19%

12%

3%

42%

24%

-3.0X

+1.2X

-1.8X

+1.3X

+1.4X

Planned Unplanned

Alone With others

12% -1.3X 88%

75% 25%+1.3X

Variations against Overall 
Gen Z and Millennials

Salty Snacks
USH Gen Z and Millennials

0%

-2.0X

0%



2%

Morning Mid-day Afternoon Evening

0%

52%
47%

Occasions

Motivations

Hunger Energy Relax Reward Impulse SocialBreak

3%

16%

21%

9%

32%

17%

Planned Unplanned

Alone With Others

16% 84%

81% 19%

Salty Snacks
Overall Gen Z and Millennials

1%



Morning Mid-day Afternoon Evening

51% 49%
Occasions

Planned Unplanned

Alone With others

0% 100%

100% 0%

Variations Against Overall 
Gen Z and Millennials

I’m watching TV

I’m on my phone/computer

I’m listening to music

I’m gaming

When USH Gen Z and Millennials are motivated to eat a salty 
snack by giving in to  their impulses, they are typically 
partaking in mindless activities that may also lead to 
snacking. 

According to their conversations, their impulsive decisions to 
have a salty snack always take place later in the day — either 
in the afternoon or in the evening. 

The impulsive snacking also always occurs unplanned and 
while they are alone, indicating that their impulsive decision 
for a salty snack may relate to the mindless activities that 
they are partaking in, such as watching TV being on their 
phones or computers, listening to music, or gaming.

Salty Snacks
USH Gen Z and Millennials

Motivation to eat salty snacks

Giving in to an Impulse

0% 0%



Morning Mid-day Afternoon Evening

33%

67%
Occasions

Planned Unplanned

Alone With Others

0% 100%

Variations Against Overall 
Gen Z and Millennials

I’m at work

I’m running errands

I’m doing chores

I’m studying

Sometimes, without scheduled breaks or plans for the 
“in-between” moments, a routine or tasks throughout the day 
can seem to drag on forever. For USH Gen Z and Millennials, 
snacking on something salty can be a great way to break up 
their routines — especially when they’re at work, running 
errands, doing chores, or studying.

When USH Gen Z and millennials choose to have a salty snack 
to break up their routine, it tends to happen later in the day — 
sometimes occurring in the afternoon, but mostly in the 
evening.

Their conversations also reveal that, when they have a salty 
snack to break up their routines, it is always unplanned and 9 
out of 10 times they are alone while they enjoy the salty snack.

Salty Snacks
USH Gen Z and Millennials

Motivation to eat salty snacks

Breaking the Routine

0% 0%

90% 10%+2.0X



Morning Mid-day Afternoon Evening

51% 49%
Occasions

Planned Unplanned

Alone With Others

0% 100%

0% 100%

Variations Against Overall 
Gen Z and Millennials

Hanging out with my friends

Family time at home

Movie night

Watching a game

Many social events are often accompanied with a variety 
of snacking options. For USH Gen Z and Millennials who 
are motivated to grab a salty snack during a social 
event, they tend to associate socializing with hanging 
out with their friends, spending time with their families 
at home, watching movies, and watching a game with 
others. 

Eating a salty snack while socializing typically happens 
later in the day, such as the afternoon or evening, and 
always occurs with others. However, USH Gen Z and 
Millennials state that their snacking habits while 
socializing are always unplanned.

Salty Snacks
USH Gen Z and Millennials

Motivation to eat salty snacks

Socializing

0% 0%

-11.0X



Morning Mid-day Afternoon Evening

82%

18%

Occasions

Alone With others

Variations Against Overall 
Gen Z and Millennials

Unwinding after work

Watching TV/reading

Hanging with friends after school

De-stressing

When USH Gen Z and Millennials have a salty snack while relaxing, 
they are typically unwinding after a day of work, watching TV or 
reading, hanging out with their friends after school, or having a 
de-stressing session. 

They do not have salty snacks in the morning or mid-day while 
relaxing, but mostly in the afternoon and sometimes during the 
evening. 

7 out of 10 discussions among USH Gen Z and Millennials also reveal 
that it is unplanned when they grab a salty snack while relaxing. 
However, when they do plan out a snack in their day, it happens 1.3x 
more than overall Gen Z and Millennials. 

USH Gen Z and Hispanics are also often alone when they have a salty 
snack while relaxing, only discussing being with others in about 20% 
of their conversations.

Salty Snacks
USH Gen Z and Millennials

Motivation to eat salty snacks

Relaxing

0% 0%

Planned Unplanned

29% +1.3X 71%

79% 21%+1.2X
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Most of USH Gen Z and 
Millennials’ salty snacking 
typically occur unplanned, 
without consciously adding 
snacking to their daily 
routine. 

A majority or their salty 
snacking also occurs while 
they are alone, except 
during the times in which 
they are socializing with 
others. 

None of their snacking 
occurs early in the day, but 
rather mostly in the 
afternoon or during the 
evening, especially when 
they are giving in to an 
impulse or socializing.

SUMMARY

USH Gen Z and
Millennials
Salty Snacks

Motivations

Relaxing

Giving in to 
an impulse

Breaking the 
Routine

Socializing

Unplanned Alone

Unplanned

Unplanned

Unplanned

Alone

Alone

With 
Others

Afternoon

Afternoon

Afternoon

Evening

Evening

Evening

With others +2x

With others + 1.2xPlanned +1.3x



Mariana is going to college and she works 
30+ a week as waitress. She loves studying, 
playing video games and hanging out with 
her friends, but she also values having time 
for herself to unwind and recharge. She 
usually eats salty snacks out of impulse, 
when she is by herself, and wants to take 
a break or relax. However she loves 
spending time with other people and salty 
snacks are also a part of her social 
interactions.

Mariana
US Hispanic

22 years old 

SAVORING EVERY MOMENT
WITH A SALTY SNACK

N=689K 

Opportunities for Salty 
Snacks
Based on Mariana’s persona 

End of a long 
day

Me time

The best plans 
are unplanned

Time to 
unwind

Mariana has a lot of responsibilities. She reveals that her snacking 
habits mostly happen in the afternoon or evening, so the end of 
her day is the perfect time to take a pause and grab a snack. 

She loves spending time by herself, and she usually enjoys salty 
snacks in the precious moments when she is not with others.

Even when hanging out with her friends and family is planned in 
advanced, the unplanned moment of indulging on a snack brings 
the event together.

The most effective way to release her stress is to grab a salty 
snack and do something relaxing, especially when it is a spur of 
the moment decision.
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STRATEGIC 
IMPLICATIONS

Giving in to an impulse
While gaming, listening to music

LEVERAGE GAMING & MUSIC 
AS CULTURALLY RELEVANT 
PASSION POINTS FOR USH

Explore specific Hispanic gamers communities and 
organizations as partners which aim to promote cultural 
appreciation and representation in the gaming industry and 
engage with Hispanic gamers. 

This is an opportunity to show the commitment to the USH 
community by giving back and supporting through grants for 
example. 
We will explore LatinX in gaming organization and more. 

Build a Latin music platform supported by the community 
and for the community and beyond (Hispanic artists are some 
of the most streamed!), starting with a partnership with 
LARA/Latin Grammy

https://www.latinxingaming.com/new-page-2
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GEN Z CULTURAL CONTEXT: THE MOST STRESSED OUT GENERATION
Gen Z has been the most stressed out of all generations for a few years already, according to the American 
Psychological Association. 72% of Gen Z report physical symptoms caused by stress, 50% feel overwhelmed. 
The current climate of recession, social injustice, and political divide will just add to their mental load.

Break the Routine
From work, studies, chores

STRATEGIC 
IMPLICATIONS

HISPANIC GEN Z CULTURAL CONTEXT: MORE STRESSED THAN THEIR PEERS
Hispanic Gen Z reports higher level of stress vs. non-Hispanic peers according to the National Council of La 
Raza, and also higher rates of mental health issues according to the Substance Abuse and Mental Health 
Services Administration due to financial insecurity, pressure to succeed to advance socially, cultural pressure to 
embrace the American culture while retaining their values and heritage. 

Insight: Hispanic Gen Z looks for salty snacks as a break not just from 
the monotony of their routine but from their daily stress. 
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THE ROLE OF HUMOR AS AN ANTIDOTE TO STRESS FOR GEN Z
Several studies have shown that humor has a positive impact on mental health, helping reduce stress, improve 
mood, increase resilience, and enhance well-being. 

Break the Routine
From work, studies, chores

STRATEGIC 
IMPLICATIONS

HUMOR AS THE MO FOR HISPANIC GEN Z TO BUILD RESILIENCE
Resilience is built in the Hispanic culture and usually fostered by a sense of humor. 
Hispanics are kings of “memes”, always finding a way to laugh at a situation no matter how terrible it is. 
That’s just their MO. 

There is a role to play for Pringles to become the laughter instigator 
among Gen Z through the infectious unnecessary genius personality 
of the brand
It is an opportunity to anchor purpose to our effort, which is what 
Gen Z expects from brands, helping the brand do well by doing good.
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GEN Z CULTURAL CONTEXT: GEN Z CHERISHES THEIR SOCIAL BONDS MORE THAN EVER
COVID-19 pandemic has had a devastating impact on Gen Z, undermining their mental health under isolation and 
loneliness. With the fading of the pandemic, Gen Z has become more appreciative of their social connections, 
relationships, and especially their in-person interaction. A survey by the National Mental Health Association found 
that 70% of young people reported valuing their relationships more after the pandemic.

STRATEGIC 
IMPLICATIONS

HISPANIC GEN Z CULTURAL CONTEXT: SOCIAL FIRST
For Hispanic  Gen Z, social interactions have always mattered tremendously and just like their peers they 
appreciate now even more their relationships with others. 
The cultural nuance here is that social activities that involve salty snacks are 100% unplanned for them, 
revealing that social connections happen spontaneously, without having to make big plans. Also, Hispanics in 
general are known for turning a simple gathering into an unplanned endless “fiesta”.

Insight: there is always a good reason for USH to get together and 
those unplanned encounters can turn into memorable moments. 

Socializing
Hanging out with friends, family

How can Pringles become the instigator of those impromptu social 
moments? 
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GEN Z CULTURAL CONTEXT: WHAT GEN Z TALKS ABOUT WHEN TALKING ABOUT PRINGLES ON TIKTOK
When on TikTok, Gen Z discusses Pringles can (can hand challenge, myth of a sauce at the bottom of the can), the 
flavor (ratings and discovery), the crisp (how to eat the crisp) and fun facts about the brand. 

STRATEGIC 
IMPLICATIONS

THE CAN 
With the entry of competitors with can packages, our differentiating asset is at risk. Pringles will still be the 
original, yet, not the only one. Beyond 2023, the team can decide to continue owning the can hands but taking 
it to a next level of exaggeration, or try to find another differentiating branded asset. 

TikTok Exploration

COMES MR. P
According to 2019 Think Now Pringles Hispanic quantitative research, 84% of Spanish-dominant Hispanics 
associate Mr P as the most unique and recognized brand asset on par with the total market. In comparison, 
70% of them mention the can as the most unique and recognized brand asset. 
There seems to be an opportunity to leverage Mr P. in a more intentional way beyond brand activations. 
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USH Gen Z and Millennial 
conversations, reveal that their 
overall snacking habits are driven 
by rewarding themselves (+1.6x 
compared to Overall Gen Z & 
Millennials).

Their conversations reveal that 
they are also mainly motivated to 
have a general snack when they 
are socializing, to satisfy their 
hunger, or to boost their energy 
levels, with most snacking 
happening mid-day or in the 
afternoon.

Having a snack is typically an 
unplanned part of their day 
(+1.6X compared to Overall Gen Z 
& Millennials), and is more likely 
to happen when they are alone. 

Overall Snacking



Morning Mid-day Afternoon Evening

3%

38%

23%

Occasions

Motivations

Hunger Energy Relax Reward Impulse SocialBreak

19%

+1.6X

19%

4%

22%

14%

5%

+1.6X
+1.7X

-3.5X

-1.4X

-3.4X

Planned Unplanned

Alone With Others

38% +1.6X 62%

56% 44%+1.3X

Variations against Overall 
Gen Z and Millennials

Overall Snacking
USH Gen Z and Millennials

17%

+1.4X

36%

-2.0X

+1.6X
-1.6X



12%

Morning Mid-day Afternoon Evening

6%

35% 36%

Occasions

Motivations

Hunger Energy Relax Reward Impulse SocialBreak

12% 11%

14% 14%

20%

17%

Planned Unplanned

Alone With Others

24% 76%

66% 34%

23%

Overall Snacking
Overall Gen Z and Millennials



Morning Mid-day Afternoon Evening

41%

55%Occasions

Planned Unplanned

Alone With Others

6% 94%

Variations against Overall 
Gen Z and Millennials

After an achievement

Completion of something difficult 

End of strenuous activity

During a break

A snack can serve as a fantastic way to show your appreciation 
to yourself when you are proud of something that you have 
done. For USH Gen Z and Millennials, they are most likely to 
indulge in a snack as a way to reward themselves. When they 
discuss snacking as a reward, they mention that it mostly 
happens after an achievement, after completing a difficult task, 
at the end of a strenuous activity, or while taking a break during 
a task. 

USH Gen Z and millennials typically reward themselves with 
snacks in the afternoon and evening. When they have a 
rewarding snack mid-day, they do it 3x less than Overall Gen Z 
and Millennials. USH Gen Z and Millennials are also more likely 
reward themselves with a snack when it is unplanned and when 
they are alone.

Snacks
USH Gen Z and Millennials

Motivation to eat overall snacks

Rewarding Myself

0% 4%

89% 11%+3.7X

-2.0X

-3.0X



Morning Mid-day Afternoon Evening

45%
55%Occasions

Planned Unplanned

Alone With Others

34% 66%

0% 100%

Variations against Overall 
Gen Z and Millennials

Hanging out with my friends

Family time at home

Movie night

Watching a game

Social events often feature a variety of snacks to appeal 
to different taste buds. Similar to salty snacks, USH Gen 
Z and Millennials are motivated to grab a snack during a 
social event that involves hanging out with their friends, 
spending time with their families at home, watching 
movies, and watching a game with others. 

Snacking during a social event for USH Gen Z and 
Millennials mostly happens in the afternoon or the 
evening. Unlike Overall Gen Z and Millennials, they do 
not snack while socializing in the middle of the day. In 2 
out of 3 cases, their plans to snack happen without prior 
planning and, because they are socializing, they snack 
with others.

Snacks
USH Gen Z and Millennials

Motivation to eat overall snacks

Socializing

0% 0%

-5.0X



Morning Mid-day Afternoon Evening

40%

32%

Occasions

Planned Unplanned

Alone With Others

0% 100%

77% 23%

Variations against Overall 
Gen Z and Millennials

USH Gen Z and Millennials are very likely to eat a snack to satisfy 
their hunger, especially when they are watching videos/TV, during 
or after playing sports, at work or school, and while they are in the 
car.

When they have a snack to satisfy their hunger it is mostly 
happening in the afternoon, but snacking to satisfy their hunger 
also happens in the evening and mid-day. Although Overall Gen Z 
and Millennials discuss snacking to satisfy their hunger in the 
morning, USH Gen Z and Millennials do not discuss snacking to 
satisfy their hunger in the morning at all. 

USH Gen Z and Millennials always discuss snacking to satisfy their 
hunger as an unplanned event, and are often alone while snacking. 
However, when they snack with others to satisfy their hunger, they 
do so 1.6x more than Overall Gen Z and Millennials.

Snacks
USH Gen Z and Millennials

Motivation to eat overall snacks

Satisfying My Hunger

0%

28%

+1.6X

-3.0X

Watching videos/TV

Playing sports

During work/school

In the car



Morning Mid-day Afternoon Evening

45%

16%

Occasions

Alone With Others

Variations against Overall 
Gen Z and Millennials

During sports activity

Studying/working

Afternoon crash

Late night outing/entertainment

Sometimes a nutritious snack is the perfect fix for an energy boost. When 
USH Gen Z and Millennials discuss snacking to boost their energy, they 
mention snacking during a sports activity, while studying or working, to 
help with an afternoon crash, and to boost energy for a late night 
outing/entertainment. 

USH Gen Z and Millennials do not discuss snacking to boost their energy in 
the mornings, which is a time period that makes up more than 1 in 10 
conversations from Overall Gen Z and Millennials. Instead, USH Gen Z and 
Millennials are mostly discussing snacking to boost their energy in the 
afternoon, mid-day, and sometimes in the evening. The conversations 
about evening snacking are likely related to boosting their energy for 
late-night outings and entertainment. 

All of USH Gen Z and Millennials’ energy-boosting snacking happens 
unplanned, and most of their snacking is done alone. Overall Gen Z and 
Millennials always snack alone to boost their energy. When USH Gen Z and 
Hispanics are snacking with others, it happens 12x more than Overall Gen 
Z and Millennials.

Snacks
USH Gen Z and Millennials

Motivation to eat overall snacks

Boosting My Energy

0%

39%

Planned Unplanned

0% 100%

88% 12%+12.0X

-12.0X



33

A majority of USH Gen Z and 
Millennials’ overall snacking 
habits are happening 
unplanned and based off of a 
spur-the-moment decision.

Most of their overall snacking 
also happens when they are 
alone, except when they are 
socializing with friends and 
family. When USH Gen Z and 
Millennials are snacking to 
boost their energy levels, it is 
happening 12x more than 
Overall Gen Z and Millennials.

Compared to overall Gen Z 
and Millennials who are more 
likely to snack in the morning, 
USH Gen Z and Millennials do 
not discuss snacking in the 
morning as a top motivation 
at all.

Instead, USH Gen Z and 
Millennials are primarily 
snacking in the afternoon or 
the evening. The only 
motivation where they are 
more likely to snack earlier is 
when they are snacking to 
boost their energy, and they 
prefer to snack mid-day and 
in the afternoon.

SUMMARY

USH Gen Z and
Millennials
Overall Snacks

Motivations

Unplanned Alone

Unplanned

Unplanned

Unplanned

Alone

Alone

Afternoon

Afternoon

Afternoon

Evening

Evening

Evening

With others +12.0x

Rewarding 
myself

Socializing

Boosting my 
energy

Satisfying 
my hunger

With Others
Afternoon

Mid-day



PRINGLES 2023 
TikTok Analysis



Topics of Conversation

The Can: The can was the most popular topic in the Pringles conversation on TikTok. This is due to the 
can hand challenge as well as the myth about Pringles putting sauce at the bottom of the cans. 

The Flavors: With the extensive flavor portfolio of Pringles and the global reach of TikTok, flavor 
conversations come up often with flavor ratings and highlighting new or strange flavors from all over the 
world. 

The Crisp & How To’s: TikTok users find a great appeal in watching videos that highlight unconventional 
methods to consume conventional products, including Pringles. With its playful shape that is unique to 
Pringles everyone has their own way eating a Pringle.  

The Facts & Pringles History: TikTok is a platform sometimes used for educational purposes. Fun facts: 
Tik-Tokers have large followings because of this. Due to the unique history of Pringles, it is common for 
Pringles to be mentioned in these videos. 

The Humor: TikTok users - especially Gen Zers - pride themselves on their ability to make a joke out of 
anything and everything.



There are multiple Pringles themes 
floating around on TikTok. Most of these 
revolve around the can, like getting stuck 
in the can, or the fake sauce at the 
bottom of the can. 

The most recent viral video is a cartoon of 
a dachshund using its long nose to help 
get the chips out of the bottom of the can, 
with 83.2M views and 8.2M likes. 

The Can

https://www.tiktok.com/@drawzillazzz/video/7185628929871433006?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598
https://www.tiktok.com/@actressbecc/video/7089398287870020910?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598
https://www.tiktok.com/@jakebsweet/video/7061609907853724933?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598
https://www.tiktok.com/@jingles1996/video/7162977890538245419?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598
https://www.tiktok.com/@stumpkitchen/video/7170842460271152389?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598


Another popular theme among TikTokers 
and Pringles is the flavors. They rate them 
and share new and interesting flavors 
they find. They also find ways to use them 
in the kitchen. 

The Flavors

https://www.tiktok.com/@drewhjacobson/video/6840597066926853381?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598
https://www.tiktok.com/@thehungryfoodie/video/7062112488585874734?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598
https://www.tiktok.com/@barbiedollmxmi/video/6949346764524686598?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598


How-To’s
Recipes, hacks, and how-to’s are 
considered a love language for TikTok 
users. Even if they never intend to use the 
information in their own lives, they find 
other people’s methods to be a very 
interesting watch. TikTok users find a 
great appeal in watching videos that 
highlight unconventional methods to 
consume conventional products, Pringles 
being included. 

Videos about Pringles hacks:

Videos about Pringles recipes:

https://www.tiktok.com/@liamslunchbox/video/6934489188616113414?q=pringles&t=1675457410521
https://www.tiktok.com/@curioscurio/video/6949718911998872837?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@thisisplanetfood/video/7080908664541875461?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@derkboy2.0/video/7041044122748194053?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@alittlerogue/video/7104137377274252545?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@hollywood_hilton/video/6893639134879993093?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902


TikTokers also love to have fun with the 
crisps themselves. There are many 
different instructional videos all claiming 
to be the “correct” way to eat Pringles. 
There is also the challenge of building the 
Pringle Wheel with the crisps.

The Crisp

https://www.tiktok.com/@elenabthefoodie/video/6970900093901819141?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598
https://www.tiktok.com/@edvardast/video/6984740374841511173?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598
https://www.tiktok.com/@goodburgered/video/7151194621991898414?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598


Pringles comes up a lot for TikTokers who 
share fun facts. The fact that the creator 
of Pringles put his ashes in a Pringles can 
is the most frequently shared piece of 
trivia. Also, the fact about how the crisps 
are not actually chips, as well as the huge 
number of flavors also comes up in these 
videos.

The Facts

https://www.tiktok.com/@louislevanti/video/7172721369728175403?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598
https://www.tiktok.com/@caseyrosenberg/video/7056941710449839407?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598
https://www.tiktok.com/@enniskey/video/7181530377910275374?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598


History
TikTok users respond very well to videos that 
include interesting tidbits and fun facts about 
the Pringles brand. A common phrase on TikTok 
for younger audiences is, “I learn more on TikTok 
than I ever did in school.” It was especially 
interesting for users once they learned Fredric 
Baur, the man who patented Pringles’ packaging, 
was buried with his ashes stored inside of a 
Pringles can. With TikTok users’ ongoing curiosity 
and desire for random knowledge, most videos 
about Pringles history and trivia often garner 
high engagement and positive feedback.

Videos about Pringles history:

Videos about Pringles fun facts:

https://www.tiktok.com/@vz_masterr04/video/7090751632673180955?q=pringles&t=1675457410521
https://www.tiktok.com/@foodnetwork/video/7136938099417910571?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@theanashrut/video/7167311095957392666?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@socal_masker/video/7123197145070587182?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@dailyshortfactss/video/7189040657305046314?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@enniskey/video/7181530377910275374?is_from_webapp=1&sender_device=pc&web_id=7195207692592727598


Humor
TikTok users — especially Gen Zers — 
pride themselves on their ability to make 
a joke out of anything and everything. 
Whether it be getting an arm stuck in the 
can, starting a trend to deconstruct cans 
in search of hidden items, or creating 
content that highlights the fun in 
snacking, TikTok users respond very well 
to TikToks about Pringles that are 
lighthearted, funny, and bring out the 
innocent joys of having a crispy snack.

Videos about getting stuck in the can (unsponsored):

Videos about hidden items in the Pringles can:

https://www.tiktok.com/@lonelybunker/video/7090601663832001835?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@bo.slayham/video/7116076838207622405?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@harrisontjames/video/7179754059849780526?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@hellthyjunkfood/video/7180800750593871146?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@itsnastynaz/video/7145655018270625067?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902
https://www.tiktok.com/@cirl318/video/7092304314630163713?is_from_webapp=1&sender_device=pc&web_id=7195270500411065902


Noteworthy Accounts



Most known for her love of Pringles, she 
has multiple videos with the Pringles cans 
and branded clothing. Peter Dinklage 
even responds to one of her videos 
referring to her as “the Pringles Girl.” With 
her 3.1M followers and her open love for 
the brand, “Pringles Girl” is an authentic 
option for an influencer.  

NotEasyBeinWheezy

https://www.tiktok.com/@noteasybeinwheezy


She is a congenital amputee popular on 
TikTok for her creativity and raising 
awareness about congenital amputation. 
Pringles is a common mention in her 
videos. Getting her residual limb stuck in 
a can, balancing a whole stack of Pringles 
on her arm and even using a bionic arm 
to open a can of Pringles. 

Stump Kitchen



Although there doesn’t seem to be much 
more of a connection to the brand 
beyond the name, with 507k followers, 
Pringles the Cat could be a fun and 
unique partner to know for a future 
Pringles collaboration. 

Pringles The Cat

https://www.tiktok.com/@pringles_thecat


USH Gen Z and Millennial 
TikTok Statistics



USH Gen Z and Millennial TikTok Habits

Source: GWI

● Only 14% of USH Gen Z and Millennials create content by uploading videos on their 
own TikTok accounts

● 40% of USH Gen Z and Millennials use TikTok more than once a day

● 1 in 4 USH Gen Z and Millennials follow brands on TikTok to find out more 
information and learn about their products

● Almost half of of USH Gen Z and Millennial TikTok users used the platform to find 
funny and entertaining content

● A quarter of USH Gen Z and Millennial TikTok users shared videos they loved with 
their friends and family


